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Significance and path of transforming apparel inventory fabric
into interior decorative products

ZHANG Lan
( Shanghai Institute of Visual Art Shanghai 201620 China)

Abstract: Transforming apparel inventory fabric into interior decorative products is an effective way
to solve the problem of inventory fabric in apparel enterprise. The importance of transforming apparel
enterprise’s inventory fabric into interior decorative products was discussed. Both apparel products and
interior decorative products are fashion-chasing textile household items their similarity and difference
provide opportunity and convenience for transforming apparel enterprise’s inventory fabric into interior
decorative products. In the meantime transforming apparel enterprise”s inventory fabric into interior
decorative products has positive significance on apparel enterprise’s branding and profit improvement.
Second apparel enterprise’s inventory fabric was analyzed in respect of color material and pattern.
Third feasible path for transforming apparel enterprise’s inventory fabric into interior decorative products
was discussed with specific cases providing a reference for the reuse of apparel enterprise’s inventory

fabric.
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