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Research on influencing factors of smart clothing commercialization based on grounded theory
WANG Xiaoyan HU Shouzhong JU Lingling
( Fashion College Shanghai University of Engineering Science Shanghai 201620 China)

Abstract: To explore the obstacles of smart clothing commercialization 116 multivariate text data were chosen as
samples to study influencing factors of smart clothing commercialization by procedural grounded theory and QSR Nvivo
8.0 software. 513 labels 73 primary concepts 35 concepts 14 primary categories 4 main categories ( Macro
environment market environment enterprise foundation development strategy) and 1 core category ( smart clothing
commercialization) were gained in total. Finally operational mechanism model and influencing factors index system
of smart clothing commercialization were established. And the countermeasures system of commercialization
development of smart clothing was put forward. This paper provides ideas for speeding up the mass commercialization
of smart clothing.

Key words: commercialization of smart clothing; influencing factors of commercialization; influencing factor model;

commercial countermeasures; procedural grounded theory
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Fig.1 The research process of procedural grounded theory
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Tab.1 Open coding example
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Fig.2 A typical model of the supporting environment of main category
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Fig.3 The logical relationship between the core category and the main category
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Fig.4 The commercialization model of smart clothing in Nvivo 8.0 Software
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Tab.3 Number of major reference points
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Fig.5 The influencing factor index system of smart clothing commercialization
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Fig.6 The mechanism model of smart clothing commercialization development
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